Upper Washington Avenue Study:

A quantitative analysis to determine market
opportunities for economic growth
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Project Components

 Study Area and Purpose

- Demographic, Industry, and Consumer
Expenditure Data

- Existing Use of Space

- Anticipated Population Shifts

- Retail Gap Analysis

- Housing Demand Analysis

- Spatial Distribution of Retail (Gravity Model)
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Determine Potential Impact on
Retail Demand

» Quinnipiac University law, medical and nursing
schools

« Upper Washington Ave. Multi Use (UWAMU)
Development Zone, to allow for construction of
an additional 300 units of housing
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Key Findings - Demographics
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Key Findings -
Regional Industry Strengths

- Highest rates of employment growth
« Education
= Healthcare
= Finance

- Regional competitiveness
= Precision metal manufacturing
= Medical devices
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Key Findings - Consumer Spending

- Key discretionary spending sectors
» Food and beverages
s Entertainment
= Apparel
= Automobiles

- Existing retail strengths
= Automobile dealers and supplies
o Restaurants
= Specialty food and grocery stores
= Office supplies
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North Haven Businesses
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Sales Per Employee - Census Tract 167202

NAICS Code
1
23-Ci . Real Estate, A , and Waste
31 - Manufacturing

42 - Wholesale and Retail Trade
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- Agriculture, Mining, and Utilities
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48 - Transportation and Warehousing
51-1Ir , Finance, Profe , and Management Services
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Sales Per Employee

©  Less than $50,000 N

O $50.000 to $99,999 n@n

QO 100,000 to $149,999 s
© s150.00010 8489999

o 850 1,700
O $500,000 or Greater Fast

E Census Tracts

2

- Educational and Health Care Services
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- Recreation, and Food S
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- Public Administration and Other Services

The study area has a

# | (|diverse mix of uses:

2| | high-end auto dealers,
)/ &..|| gas stations,

‘¢ 1 |/l restaurants, grocery
stores, hair stylists,
martial arts studios,
and more.
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Key Findings - Traffic Counts

4,000 cars and trucks do not currently travel to points
north of Wadsworth Avenue

Average Daily Traffic (ADT)

21,300

18,500

191, Exit 12 Wadsworth
Ave

1 car = 2,000 traffic counts
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Key Findings & Implications -
Retail Gap Analysis/Opportunities

Based on current and anticipated population:

= Specialty Food Stores

= Restaurants (full and limited service)

s Traveler Accommodations

= Snack and Nonalcoholic Beverage Bars

= Office Supplies and Stationery Stores

= Dry Cleaning and Laundry Services

= Barber Shops, Beauty Salons, Nail Salons
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Key Findings & Implications -
Housing Demand

 Total 300-600 housing units

300 Units
(north of
Bradley St)

+200 to 300
additional units

Assumes the majority of students live in
two-person apartments.
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Key Findings & Implications -

Gravity Model

= Automobile Dealers
= Beer, Wine, Liquor Stores

= Electronics and Appliance
Stores

= (Gasoline Stations

o (Grocery Stores

= Health and Personal Care
Stores

[m]

Home Furnishings Stores

Jewelry, Luggage, Leather
Goods Stores

Special Food Services
Specialty Food Stores
Traveler Accommodations
Used Merchandise Stores
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Synthesis: Key Opportunities for
Economic Growth

- Banking Institutions .
 Pubs o

» Book, Periodical &
Music Stores o

 Dry Cleaning &
Laundry Services °

» Traveler
Accommodation

Full-Service Restaurants
Health & Personal Care
Stores

Limited-Service
Restaurants

Office Supplies &
Stationary Stores
Specialty Food Stores
Automobile Dealers
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Beyond the Analyses

- Which types of uses fit with vision for the upper
Washington Avenue area

= Make sure the features are in place to attract
businesses (for example, putting correct zoning in
place, marketing features).

- Planning exercise could help determine what
new developments should look like
» In terms of form, use, and density

= Whether additional infrastructure (such as
pedestrian or bike paths) is necessary
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Thank You

Alissa DeJonge
Vice President of Research
CERC
860-571-6206
adejonge@cerc.com
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